
 

 

 

  
 
 

April 23, 2015 
 

TO:  Honorable Mayor and City Council 
 
FROM: Edward C. Starr, City Manager    

 

SUBJECT: WEEKLY REPORT:  April 17-23, 2015 
  

 

 CITY MANAGER/ADMINISTRATIVE SERVICES DEPARTMENTS 

 Earlier this month, under order by a federal bankruptcy judge overseeing the 
case, the city of San Bernardino revealed details of its deal with the 
California Public Employee Retirement System (CalPERS), in which the 
retirement fund will be paid in full under the city's bankruptcy exit plan, but 
bondholder debt would be cut.   

Until the bankruptcy judge ordered San Bernardino to release details of its 
agreement with CalPERS, the city's plan for how each of the of the city's 
thousands of creditors will be treated had been kept sealed—a gag order 
prohibited much of the information related to that plan from being disclosed, 
even to members of the city council. 

San Bernardino declared bankruptcy in August 2012 with a $45 million 
deficit.  It is one of a handful of municipal bankruptcies, along with Detroit 
and Stockton, that has been closely watched by the $3.6 trillion 
U.S. municipal bond market.  After it declared bankruptcy, San Bernardino 
suspended its employer payments to CalPERS for one year, falling in 
arrears by $16 million plus approximately $2 million in penalties, fines, and 
interest.  To repay the arrears, the city paid $1.5 million to CalPERS in 
May 2014, and agreed to pay roughly $600,000 a month for two years 
between July 2014 and June 2016.  The city also agreed to make 5 annual 
payments of $400,000 to settle fines, penalties, and interest. 

The city's deal with CalPERS has angered other creditors, including holders 
of $50 million in pension obligation bonds, who face cuts to their debt.  
Luxembourg-based EEPK, holders of the pension bonds, and Ambac 
Assurance Corp, which insures a portion of them, sued San Bernardino in 
January, claiming the bonds are part of a single pension obligation, so that 
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any payment to CalPERS requires equivalent payment to the bondholders.  
Initial arguments on that lawsuit will be heard on May 11. 

San Bernardino's bankruptcy judge has also ordered the city to submit a 
plan of debt adjustment by May 30, 2015, or face having its bankruptcy 
petition dismissed.  Freeing the city's numerous creditors would allow them 
to go after San Bernardino's assets, opening the door to the figurative 
dismemberment of the municipality.  The city's auditor has disclosed it may 
not have all of its work completed in time to meet the May 30 deadline.  
Furthermore, San Bernardino officials have yet to complete a strategic plan 
for returning the city to solvency, reducing the factors contributing to 
solvency, and establishing a plan for a sustainable fiscal future.  In 
California municipal bankruptcies, elected officials remain responsible not 
only for governmental operations, but also for developing a strategic plan 
and a plan of debt adjustment. 

Unlike a corporate bankruptcy, where the business simply shuts down and 
the keys are effectively turned over to the federal bankruptcy court for the 
assets to be divvied up, municipal bankruptcy is a whole different breed 
intended to ensure that there is no disruption of essential public services, 
such as 911 or water.  Thus, the federal bankruptcy court effectively acts to 
protect the public; however, that protection cannot last forever. 

 

 The California Public Employees' Retirement System (CalPERS) said 
investment costs for managing its massive portfolio shrank by $90 million in 
the last 5 years, and that costs are now below those of its peers.  CalPERS 
said the fee reductions were identified in an analysis by CEM Benchmarking 
Inc. (CEM), a research and consulting firm in Toronto.  According to CEM, 
CalPERS' investment costs are lower than a benchmark figure derived from 
cost data at 14 large public pension funds. 

CalPERS, the nation's largest public pension fund, said that in the fiscal 
year ending June 30, 2014, it spent $1.7 billion in management fees for its 
$304-billion portfolio, a decline of $17 million over the previous fiscal year 
and $90 million over the 5-year period.  The overwhelming amount of costs 
(92 percent) were paid to so-called external managers—generally big 
Wall Street firms and other large financial institutions.  

Wall Street fees have drawn increasing scrutiny from U.S. pension funds 
because high investment costs are widely seen as the main drag on returns 
for pension funds struggling to meet looming obligations to retirees.  
CalPERS claims it will be 77 percent funded as of June 30. 

CalPERS said the cost reductions identified by CEM do not take into 
account profit-sharing fees, also known as performance fees because they 
"can be volatile," fluctuating widely from year to year.  However, failure to 
include an annual average for profit-sharing fees undermines the credibility 
of the analysis prepared by CEM.  
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CalPERS sought changes to its governance, ethics and investment 
management and fee policies following the influence-peddling scandal 
involving former Board Member, Alfred Villalobos—Villalobos was found 
dead in his Reno, Nevada area home in January 2015, the victim of an 
apparent suicide.   

Villalobos was at the center of the long-running scandal that deeply shook 
public confidence in CalPERS, undermined the integrity of the Board of 
Directors, and produced a number of reform measures.  Villalobos left the 
CalPERS Board of Directors in 1995 to become a placement agent, 
assisting hedge funds and other investment agencies with winning 
CalPERS business.   

In 2014, Villalobos was indicted in US District Court in San Francisco on 
corruption charges in connection with his efforts to influence the pension 
fund's investment decisions.  As a placement agent, Villalobos reportedly 
earned an estimated $50 million between 2005 and 2009 by "negotiating" 
with CalPERS to invest funds with private equity clients.   

The scandal surrounding Villalobos and his alleged accomplice, 
Federico Buenrostro Jr., brought discredit to the CalPERS Board of 
Administration with allegations of misbehavior involving two members of the 
Board who reportedly pressured one firm to pay $4 million in fees to 
Villalobos, according to a 2011 CalPERS internal investigation. 

 In a ruling with major implications for California's water conservation 
efforts during the historic drought, the 4th District Court of Appeals on 
Monday ruled that a tiered water-rate structure used by the city of 
San Juan Capistrano to encourage water conservation was unconstitutional.   

 
The 3-0 ruling by the Court upholds a Superior Court judge's decision that 
found charging bigger water users incrementally higher rates violates a 
voter-passed law that prohibits government agencies from charging more 
than the cost of providing a service. The law approved in 1996 and 
commonly referred to as Proposition 218 (The Right to Vote on Taxes Act) 
prohibits government agencies from charging more than the cost of 
providing a service. 
 
The ruling comes shortly after Governor Brown issued drought orders that 
call on local water agencies to implement tiered water pricing to help 
conserve water.  About two-thirds of water districts in the state use tiered 
water pricing, and the ruling was being closely watched to see how it might 
apply beyond the appellate court, which is only binding in Orange County. 
 
Under the ruling, tiered pricing is perfectly legal, but pricing has to be tied 
directly to the cost of providing a service.   
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In the San Juan Capistrano case, a group of residents sued the city of 
San Juan Capistrano, alleging that the city’s tiered rate structure resulted in 
arbitrarily high fees. The city's 2010 rate schedule charged customers 
$2.47 per unit of water in the first tier and up to $9.05 per unit in the fourth. 
The city, which has since changed its rate structure, was charging 
customers who used the most water more than the actual cost to deliver it.  
The plaintiffs in the case argued the law prohibits water suppliers from 
charging more than it costs to deliver water.  

 
The Court determined San Juan Capistrano failed to properly show how 
their costs charged for water were tied directly to more expensive sources of 
water.  While the city receives water from five different sources, including 
the Metropolitan Water District, it failed to tie costs it passed on to residents 
directly to more expensive water sources. 
 
"The water agency here did not try to calculate the cost of actually providing 
water at its various tier levels," the court said of San Juan Capistrano. "It 
merely allocated all its costs among the price tier levels, based not on costs, 
but on predetermined usage budgets." 
 
After the state Superior Court declared San Juan Capistrano's rate structure 
invalid in 2013, the city flattened its tiers and tied charges more directly to 
water costs while it awaited the appellate court decision. 
 
A 2014 study at the University of California, Riverside, estimated that tiered 
rate structures, similar to the one used in San Juan Capistrano, reduce 
water use over time by up to 15 percent.  It is still unclear how the Court’s 
ruling will affect the Governor’s proposal to have all water agencies 
implement tiered water rates in order to conserve water.  

 In response to numerous submittals of public comment, the State Water 
Resources Control Board on Saturday issued a revised plan for California's 
first-ever mandatory water cuts, emphasizing the need for urgent action as 
summer looms. 

The board's changes trimmed conservation targets for some communities 
with a track record of saving water, while slightly increasing the required 
cuts for cities that have not achieved voluntary conservation targets. 

Water suppliers that recorded the lowest residential per-capita water use 
in July, August, and September of last year will have to cut water 
consumption by only 8 percent. They include San Francisco, Santa Cruz, 
and Seal Beach. 

Communities with the highest per-capita numbers during that period, 
including Arcadia, Rancho Cucamonga, and Upland, have to cut water 
consumption by 36 percent. 
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The emergency proposal could change further before the board formally 
adopts it at its May 6 meeting.  The state board will begin tracking water 
conservation compliance in July, when June's water use figures are 
reported, and will perform monthly checks on the more than 400 urban 
water suppliers that have to comply with the order. 

Under the board proposal, regulators could nudge underachievers to 
impose more outdoor watering restrictions and change their water rates to 
encourage conservation. The board could also fine agencies up to 
$10,000 a day for noncompliance.  At this time, there is no word as to how 
the ruling in Capistrano Taxpayers Association, Inc., v City of San Juan 
Capistrano, will affect the Governor Brown’s plan to implement tiered water 
structures across the state.  

State officials estimate that the 25 percent reduction in urban use would 
save about 1.3 million acre-feet of drinking water over the next 9 months. 
That is more than twice what the entire city of Los Angeles uses in a year. 

Governor Brown released his executive order more than a year after he 
asked for a voluntary 20 percent drop in water use that most parts of the 
state failed to achieve.  With a record-low snowpack, depleted reservoirs, 
and the onset of another parched year, Governor Brown on April 1 imposed 
the first statewide restrictions on water use in California history. 

The preliminary framework for the regulations, released this month, was 
greeted by a flood of complaints from local water districts that stated that the 
cuts were unreasonable and too excessive.  

The board responded to some of the criticisms contained in more than 
250 comments by modifying parts of the proposal.  It expanded the range of 
required cuts from 4 categories to 9, and assigned water districts to those 
tiers based on 3 months of water use last summer, rather than just 
September 2014. 

Increasing the tiers better reflects the past conservation efforts of many 
water suppliers. 

High- and low-water use is scattered around the state.  The thriftiest users 
include San Francisco and Arcata on the North Coast and Cambria on the 
Central Coast.  A number of Central Valley towns, including Merced, 
Modesto, and Redding, joined affluent Southern California communities in 
the tier of the heaviest users. 

The proposed changes altered conservation goals for some, but not all 
communities.  Locally, the cities of Rancho Cucamonga and Upland saw 
their rates increase from 35 percent to 36 percent; Chino and Ontario saw 
their rates decrease from 25 percent to 24 percent; and Pomona saw its 
rate remain the same at 20 percent.  

http://www.swrcb.ca.gov/waterrights/water_issues/programs/drought/docs/emergency_regulations/draft_usage_tiers.pdf
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Monte Vista Water District (MVWD) the provider of retail water for the City of 
Montclair and portions of the city of Chino, saw their rates increase from 
25 percent to 28 percent.  City staff is currently working with MVWD in order 
to meet the proposed mandatory reduction level of 28 percent. 

 Earlier this week, Foothill Gold Line officials hosted a community open 
house at the Montclair Senior Center to give residents and community 
leaders an update on construction of the Foothill Gold Line Extension 
Phase 2A Pasadena to Azusa and Phase 2B Extension from Azusa to 
Montclair.  

The open house provided attendees with information regarding station 
design and art for each of the six proposed stations along the Foothill Gold 
Line Phase 2B Extension from Azusa to Montclair.  Individuals were able to 
view the initial station art concepts for each station.  The station art concept 
is inspired by orange crate labels typical of the region during the first half of 
the 20th Century.  The station art is meant to tell the story of Montclair 
though a series of "crate labels" stacked upon one another, reminiscent of 
crates of oranges.  Each provides a glimpse of the Montclair community, 
both past and present.  Two towers of "crates" would be placed on opposite 
ends of the station platform.  

 

Montclair station artist, Ruth Ann Anderson, was available to answer 
questions and provide feedback to individuals regarding her choice of 
artwork for the Montclair Gold Line station.  
 
The Foothill Gold Line Phase 2B Extension from Azusa to Montclair is a 
12.3-mile extension of the Metro Gold Line light rail system that currently 
runs between East Los Angeles and Pasadena (with a six-station extension 
nearing completion from Pasadena to Azusa).  The Phase 2B Azusa to 
Montclair extension includes six stations, one in each of the following cities: 
Glendora, San Dimas, La Verne, Pomona, Claremont, and Montclair.  The 
locations for the future stations and associated parking facilities were 
selected by the corridor cities and approved as part of the environmental 
process completed in March 2013.   

 

The project is undergoing advanced engineering to prepare for ground 
breaking as early as 2017.  The project will take approximately 5 years to 
finalize design and build.  Once completed, a trip from Montclair to 
downtown Pasadena will take just over 40 minutes, and further to 
Los Angeles will take approximately 75 minutes. 
 
Completion of Phase 2B will cost approximately $1 billion, and construction 
of the Montclair portion from County Line to the Montclair Transcenter will 
cost approximately $55 million to $70 million.   
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The City of Montclair is working with local representatives to secure a 
portion of revenues generated by the sale of carbon credits to help fund 
Phase 2B.  Montclair is working with State Senator Connie Leyva and 
Assembly Member Freddie Rodriguez on securing and developing Cap-and- 
Trade funding for construction of the Montclair segment of the Gold Line.  
Montclair is also working with its Federal Legislative Advocate, David Turch 
& Associates, and U.S. Representative Norma Torres to secure Federal 
Transit Administration funding. 
 
For more information regarding the Foothill Gold Line Phase 2B Extension 
from Azusa to Montclair, please visit the following: 
 
http://www.foothillgoldline.org/construction_phases/azusa_to_montclair/ 

 COMMUNITY DEVELOPMENT DEPARTMENT 

 A quick drive around Montclair this week reveals a couple of projects getting 
underway and another nearing completion. 

 
Grading began a week ago for the Montclair Shoppes retail project across 
the street from Costco (see photo, below).  Removal of the remaining trees 
on the site occurred earlier this week, and over-excavation for the three 
buildings comprising the development is now underway. 
 

 
 

  

http://www.foothillgoldline.org/construction_phases/azusa_to_montclair/
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The first sign of construction of the Montclair Community Garden at 
Palo Verde Street and Ramona Avenue involves the removal of a portion of 
sidewalk along the east side of the property to facilitate a drive approach 
that will allow delivery of materials to the garden and allow Burrtec Waste 
Industries to easily access the green waste bin that will be on the site. 
 

 
                Montclair Community Garden construction gets underway 

 
After several months of construction, the expanded and remodeled Metro 
Honda sales and service facility is nearly ready to open to the public.  Most 
of the work in and around the main building is completed, with some site 
work and landscaping remaining to be done. 
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 The City Clerk’s Office is accepting applications for Planning Commissioner 

until 5:30 p.m. on Monday, May 18.    

The Planning Commission meets on the second and fourth Mondays of 
each month and serves in an advisory capacity to the City Council.  Typical 
responsibilities include review of plans, reports, and public input as they 
relate to requests for Conditional Use Permits, Variances, Precise Plans of 
Design, subdivision maps, Specific Plans, and amendments to the General 
Plan and Zoning Code.  The term length of a Planning Commissioner is four 
years. 
 
Application forms are available at City Hall, 5111 Benito Street.  Applicants 
must be residents and legally registered voters in the City of Montclair. 
 

 HUMAN SERVICES DEPARTMENT 

 Yesterday, the Montclair Senior Nutrition program held its monthly birthday 
party at the Community Center. Themed as an Easter celebration, the party 
was attended by more than 250 seniors.   

The Easter Bunny made a special appearance, and a contest was held for the 
prettiest and funniest hats.  Everyone enjoyed a festive meal, games, and a 
dance performance by Senior Center volunteers Shirley Porter and 
Josephine Arroyo.  

A photo collage of the day is shown on Page 18. 

 In honor of Volunteer Week, the City of Montclair honored its outstanding 
volunteers at the annual Volunteer of the Year event held on Monday, 
April 20.  Sponsored by the Montclair Community Action Committee, the 29th 
Annual Volunteer of the Year Program was held during the City Council 
meeting  

Six organizations whose volunteers serve the Montclair community submitted 
nominations for the award. A panel of three individuals from surrounding 
communities served as judges, and from the nominations, they selected a 
Volunteer of the Year (tie) and a First Runner-Up.  

 
This year’s first Volunteer of the Year is Emma Casillas, nominated by Por La 
Vida.  Emma has volunteered for the Por La Vida program since 2007.  As a 
trained consejara, she has taught many nutrition and diabetes classes in the 
community. She also volunteers in the Por La Vida office and has assisted 
with community outreach for the Montclair Fruit Park and the Montclair 
Community Garden.  
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The second Volunteer of the Year is Irene Norquist, nominated by the 
Montclair Senior Center. For many years, Irene has volunteered for the 
Senior Nutrition Program, serving whenever and wherever she is needed.   
She also volunteers at the monthly birthday parties and food distributions, the 
Country Fair Jamboree, and other Senior Center events.  

.  
First Runner-Up, Patricia Rees, was nominated by VNA Hospice of Southern 
California (VNA). A busy community volunteer, Pat prepares client folders at  
the VNA office, volunteers at a local thrift shop, serves on the Montclair 
Chamber of Commerce Board of Directors, and serves as president of 
Montclair Kiwanis.  

 
Other nominees included: 

Brenda Davila (House of Ruth nominee) 

Nicole Pennington ( Monte Vista Elementary School nominee) 

Sue Yoakum  (Montclair-Ontario Junior Women’s Club nominee) 

Photos are included on Page 17. 

 On Monday, April 20, the City’s Online to College Program was presented the 
Partners in Education award by the Association of California School 
Administrators, Region 12.  The award was presented at a dinner held at The 
Hotel-San Bernardino, which was attended by Mrs. Ginger Eaton and Director 
of Human Services Marcia Richter.   

Since 1998, the Online to College Program, now a partnership between the 
City of Montclair, Chaffey College, and Chaffey Joint Union High School 
District, has offered two-year scholarships to Chaffey College to Montclair 
students who graduate from Montclair High School and successfully complete 
the program. To date, more than 5,400 students have participated in the 
program.  
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            Ginger Eaton is pictured front row, third from left, holding the award  

 

 The City is accepting applications for a vacancy on the Community Action 
Committee.  The term length is three years, expiring on June 30, 2018. 

The Community Action Committee is an advisory body to the City Council on 
matters related to the evaluation of recreational programs.  The Committee 
may propose additional City-approved programs designed to meet the cultural 
and social needs of the residents.   
 
Meetings are held the first Wednesday of each month, except during the 
months of July and August when the Committee is dark.   
 
Members of the Community Action Committee must be residents of the City 
of Montclair.  Applications are being accepted in the City Clerk’s Office until 
5:30 p.m. on Monday, May 18, 2015.  Application forms are available at City 
Hall, 5111 Benito Street. 
   
 

  



 POLICE DEPARTMENT 

 National Crime Victims’ Rights Week is a time to honor crime victims, the 
surviving families of homicide victims, and those who work directly to 
assist victims of crime. This year, National Crime Victims’ Rights Week is  
observed April 19-25, 2015.  The theme, "Engaging Communities, 
Empowering Victims,″ celebrates organizations and local partners that 
empower victims throughout the healing process as they become survivors. 
 

On Monday, Executive Director, Office of Public Safety/Chief of Police 
Mike deMoet attended a special memorial hosted by the San Bernardino 
County District Attorney’s Office to honor crime victims.  During the memorial, 
District Attorney Mike Ramos presented the award for Exemplary Service to 
Victims of Crime to Loma Linda University Children’s Hospital for its work with 
Camp Good Grief.  San Bernardino County Supervisor James Ramos, 
Executive Officer Julie Nauman of the California Victim Compensation 
Program (CalVCP), and Camp Good Grief Junior Counselor Jimmy Gonzalez 
each spoke during the event. 

 
                                            District Attorney Mike Ramos shown speaking at the memorial 
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 PUBLIC WORKS DEPARTMENT 

 

 On April 6, 2015, the Montclair City Council awarded a construction contract 
to All American Asphalt, Inc. for the Northeast Montclair Street Rehabilitation 
Project Phase 2. The street resurfacing project is intended to provide 
pavement rehabilitation throughout a portion of the City where Monte Vista 
Water District recently constructed water mainline and services upgrades.  
The project limits are from Caroline Street on the north, Central Avenue on 
the west, Palo Verde Street on the south, and Benson Avenue on the east. 

Improvements include removal and replacement of damaged curb, gutter, and 
sidewalk; replacement of non-compliant Americans with Disabilities Act (ADA) 
pedestrian ramps; grinding of existing asphalt concrete pavement; and new 
asphalt concrete pavement.  Thirteen streets will receive resurfacing. 

 
The contractor is expected to begin construction in mid-May and be 
completed by the end of June. 

 
Funding for the Northeast Montclair Street Rehabilitation Project Phase 2 
comes from Lease Revenue Bond Proceeds. 

 
 SUCCESSOR REDEVELOPMENT AGENCY/MONTCLAIR HOUSING CORPORATION 

 T.J. Maxx is the leader of off-price discount retail, offering designer labels for 
a fraction of department store prices.  While T.J Maxx has experienced 
tremendous growth, it continues to be hounded by the perception that it 
stocks defective or unattractive merchandise that Macy's and Nordstrom 
cannot sell.  The reality is vastly different. 

Off-price stores are an area of retail that has boomed as shoppers gravitate 
toward designer brands at big discounts, compared to department store 
prices.  Outlets and off-price chains first emerged for clearing out unsold 
merchandise from earlier in the season or products with defects; but now, the 
bulk of what is sold is no longer closeouts.  Suppliers purposefully create 
custom and excess merchandise for off-price retailers.  These products are 
often identical or similar to what an individual would buy at department stores.   
 
T.J. Maxx also produces merchandise for its stores.  About 10 percent of its 
merchandise comes from in-house labels.  Behind T.J. Maxx's amazing 
selections are some of the best buyers in the industry, writes Beth Kowitt at 
Fortune Magazine.  The company aggressively invests in training for its 
900 merchants, making sure that each develops expertise in a certain 
category (like handbags, shoes, or menswear).  The company has 3,385 
locations, since adding hundreds of new stores in the past year, and is 
expected to surpass Macy's in sales.  
 
Last year, T.J. Maxx, which also owns Marshalls and HomeGoods, and has 
stores in Canada and Europe, posted revenues of $27.4 billion.  

http://fortune.com/2014/09/03/where-have-all-the-shoppers-gone/
http://investor.tjx.com/phoenix.zhtml?c=118215&p=irol-newsArticle&ID=1990670
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 Retailers from Target to Burberry are targeting a new kind of customer. The 
market's sweet spot right now are people aged 25-34 with money to spend 
but who are not rich, but who have more disposable income than the middle 
class.  

High Earners Not Rich Yet, or HENRYs, as they are commonly called, are 
consumers with household incomes between $100k and $250k.  

HENRYs are the new face of the mass-market customer, since the traditional 
middle-class ($50k-$99.9k) have lost so much discretionary spending power 
in the recent recession. 

HENRYs are doing better than nearly 80 percent of U.S. households, but they 
are a far cry from wealthy; reserve that adjective for the ultra-affluents, who 
earn more than $250K per year, and for those with high-net worth, with 
amassed wealth of more than $1M. 

HENRYs, which represent the top 20 percent of households, are important to 
virtually all retailers because they have higher spending power than the 
middle class and are also much more numerous than people who make 
$250,000 a year or more. 

The HENRYs are the unassuming mass segment of the affluent consumer 
market, and critically important for all brands and all marketers to understand. 
For mass-marketers, HENRYs offer growth possibilities unmatched by the 
middle-class consumer segment. While the overall number of households 
grew only 2.5 percent from 2010-2013, the number of HENRY households 
rose 11 percent in the same time. 

For marketers aimed at the high-end, the HENRYs are the gatekeepers to the 
luxury market now and for the future, since ultra-affluent and wealthy 
customers typically start out as HENRYs on their road to affluence. 

The HENRYs are ready to respond in force, if not necessarily in high levels of 
individual spending, to brands that connect with their mindset and values.  
While HENRYs spend about half as much as do ultra-affluents on luxury and 
high-end purchases, their significantly greater numbers (24.3 million 
households) mean that the total value of the HENRY market is about 4 times 
that of the ultra-affluent market (3.3 million households). 

Marketers have historically felt that ultra-affluents were their ideal consumer, 
but there simply are not enough ultra-affluents to keep luxury brands afloat in 
today's market.  Instead, luxury brands have begun to broaden their reach to 
include these consumers. This creates a unique challenge, as luxury brands 
are now competing with mass-market brands that also need to tap into 
HENRY spending now that the middle-class have lost so much discretionary 
spending power. 
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Many well-known brands are currently trying to attract HENRYs.  Target has 
attracted HENRYs through a number of collaborations with high-end 
designers, most recently Lilly Pulitzer.  

 

 ECS:spa 

"Either I will find a way, or I will make one." 
                           ~ Philip Sidney 

 
 
                                                                   APRIL 2015 

     

27 
Planning Commission Meeting 
Council Chambers 

7:00 p.m. 

28 
City Manager’s Staff Meeting 
City Hall Conference Room 

9:00 a.m. 

29 
Montclair Farmer’s Market 
Montclair Town Center 

4:00 p.m. 
- 

7:00 p.m. 

  

  

http://www.businessinsider.com/target-revived-a-big-part-of-its-business-2015-4
https://images.search.yahoo.com/images/view;_ylt=AwrTcXkBFTlVdTwAYkaJzbkF;_ylu=X3oDMTIzbHVscW1uBHNlYwNzcgRzbGsDaW1nBG9pZAM5OTZlMTJmYjc4YTgzZDA4M2VjMTNlYTJiNGRjMjdiMQRncG9zAzQ2BGl0A2Jpbmc-?.origin=&back=https%3A%2F%2Fimages.search.yahoo.com%2Fsearch%2Fimages%3Fp%3DVolunteer%2BClip%2BArt%26fr%3Dyfp-t-700%26tab%3Dorganic%26ri%3D46&w=300&h=296&imgurl=www.melsfarm.ca%2Fwp-content%2Fuploads%2F2014%2F04%2Fvol-sun-sational-logo-300x296.jpg&rurl=http%3A%2F%2Fquoteimg.com%2Fvolunteer-clip-art%2F&size=25.9KB&name=%3Cb%3Evolunteer+clip+art%3C%2Fb%3E&p=Volunteer+Clip+Art&oid=996e12fb78a83d083ec13ea2b4dc27b1&fr2=&fr=yfp-t-700&tt=%3Cb%3Evolunteer+clip+art%3C%2Fb%3E&b=0&ni=288&no=46&ts=&tab=organic&sigr=117qppgnl&sigb=131f308jm&sigi=12c2lhlbs&sigt=10p31fvra&sign=10p31fvra&.crumb=CyWVxaSSQge&fr=yfp-t-700
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                                   MAY 2015 

 

4 City Council Workshop - Canceled  

4 
City Council Meeting 
Council Chambers 

7:00 p.m. 

6 
Montclair Farmer’s Market 
Montclair Town Center 

4:00 p.m. 
- 

7:00 p.m. 

6 
Community Action Committee Meeting 
Council Chambers 

7:00 p.m. 

7 
Mayor’s Prayer Luncheon 
Montclair Community Center 

11:30 a.m. 

10 Mother’s Day  

11 
Planning Commission Meeting 
Council Chambers 

7:00 p.m. 

12 City Manager’s Staff Meeting - Canceled  

13 
Montclair Police Officers’ and Employees’ Appreciation 
and Recognition Luncheon 
Dolce Bistro & Bakery, 8821 Central Avenue 

11:30 a.m. 

13 
Montclair Farmer’s Market 
Montclair Town Center 

4:00 p.m. 
- 

7:00 p.m. 

17-19 
International Council of Shopping Centers 
Las Vegas Convention Center 

 

18 
Deadline to Apply for the Planning Commission and 
Community Action Committee vacancies 
City Clerk’s Office, 5111 Benito Street 

5:30 p.m. 

18 Code Enforcement Committee Meeting - Canceled  

18 City Council Meeting - Canceled  

20 
Montclair Farmer’s Market 
Montclair Town Center 

4:00 p.m. 
- 

7:00 p.m. 

21 
Safety Committee Meeting 
City Hall Conference Room 

9:00 a.m. 

21 
Public Works Committee Meeting 
City Hall Conference Room 

4:00 p.m. 

https://images.search.yahoo.com/images/view;_ylt=AwrTcXsy5TZVsZ8A0weJzbkF;_ylu=X3oDMTI0M20wNmMwBHNlYwNzcgRzbGsDaW1nBG9pZAMyMDhmYmVmNjhmNTU4Nzc2OGIwZTA5Y2Y0YzI5NmU1NgRncG9zAzE4MwRpdANiaW5n?.origin=&back=https://images.search.yahoo.com/search/images?p=Mother%27s+Day+Clip+Art&fr=yfp-t-901&nost=1&tab=organic&ri=183&w=1157&h=606&imgurl=1.bp.blogspot.com/_a8vATy25gyM/S9-8chcprAI/AAAAAAAADd0/2fD0AVnBXkY/s1600/MOM.jpg&rurl=http://www.artprojectsforkids.org/2009/05/homemade-mothers-day-card.html&size=166.5KB&name=<b>Mother%E2%80%99s</b>+<b>Day</b>+Z-Fold+Card&p=Mother's+Day+Clip+Art&oid=208fbef68f5587768b0e09cf4c296e56&fr2=&fr=yfp-t-901&tt=<b>Mother%E2%80%99s</b>+<b>Day</b>+Z-Fold+Card&b=181&ni=288&no=183&ts=&tab=organic&sigr=128ej5oej&sigb=13efhcrqm&sigi=12g6n2r19&sigt=118elffp4&sign=118elffp4&.crumb=CyWVxaSSQge&fr=yfp-t-901
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